
HOW TO ACHIEVE 
SUSTAINABLE 
GROWTH THROUGH 
ORGANIC SEARCH 
IN 2023?

ABOUT THIS WHITEPAPER

Welcome to our report on trending topics in the world
of organic search. It's important for businesses to stay
up-to-date on the latest trends in order to optimize their
online presence and reach their target audience. We
hope you find the report helpful as you seek to boost
your company's online presence and success.

ABOUT OAK

OAK is a company that helps other businesses achieve
sustainable growth and a high return on investment
through the use of organic search strategies. Our goal
is to achieve a long-term ROI of more than 3.
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On a daily basis, consumers conduct a staggering 8.5 billion searches on Google. They also use
platforms such as marketplaces to find products and meet their needs. As people search more
for images and videos, TikTok has become a popular choice for younger generations like Gen Z to
find what they are looking for.

This means that it is important for businesses to optimize their content on multiple platforms,
including search engines like Google, marketplaces, and social media platforms. This will help
increase your visibility and reach a wider audience.

Of course you understand the importance of staying ahead of the curve when it comes to
marketing and reaching your target audience. In today's digital landscape, search engine
optimization (SEO) is essential for businesses looking to increase their organic visibility, traffic,
and reach their target audience. And drive long-term revenue growth.

BOOST YOUR BUSINESS WITH
ORGANIC MARKETING IN 2023
In 2022 businesses were already optimizing their content for multiple platforms, including
search engines, marketplaces, and social media, to increase reach. Implementing effective
Organic growth strategies will help businesses gain a competitive edge in the digital landscape
in 2023. 

What are the emerging trends to be aware of?

If you don't take the necessary steps to adapt, you'll struggle to keep up with your peers and miss
out on opportunities for organic growth and success.

This whitepaper reveals how you can stay ahead of the game with a multi-platform organic
search strategy. Maximize your long-term growth in 2023 and beyond. 

Let's go!
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Managing Partner at OAK | Organic growth consultant



93% 58%

56% 40%

2022 INSIGHTS TO PROPEL 
YOUR BUSINESS FORWARD

SEARCH STATS

Sessions

With 8.5 billion searches being conducted
every day, it is clear that search is an integral
part of the online experience for consumers.
Consumers frequently use search engines and
other platforms to find products and services,
with 93% of online sessions beginning with a
search and 47% of consumers viewing 3-5
pieces of content before contacting a vendor.
Video content is also becoming increasingly
popular, with 56% more videos being shown in
Google search results.

Searches8.5 bln 8.5 billion searches a day

Go to shop
58% of online
searchers go to shop
to by a product

TikTok for search
40% of Gen Z searches
on TikTok

93% of online
sessions begin with a
search

Videos in Google
56% more video’s are
shown in Google

In addition to traditional search engines like
Google, platforms like TikTok and
marketplaces are also being used by
consumers to search for and buy products and
services. In fact, 40% of Gen Z searches are on
TikTok, and marketplaces are the dominant
search engine for buy-intent search queries. 

These trends highlight the importance of
optimizing content for multiple platforms and
types, in order to reach a wider audience and
drive traffic to a business's website. This is
especially important for local businesses, as
78% of local, mobile searches result in an
offline purchase, and 86% of people use Google
Maps to find the location of a business. 

Search is prevalent in today's digital landscape,
and consumers are using multiple platforms
and content types to search for products and
services. 
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No strategy

70% 70% of companies don't
have an organic strategy.
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https://www.searchenginejournal.com/seo-101/seo-statistics/


"This might be one of the 
first times in Google’s 
existence that it faced
formidable competitors it 
couldn’t crush, and I think 
it’s safe to assume that it 
views this as a serious 
threat."

Eli Schwartz
Growth Advisor and Consultant | Author of Product-Led SEO
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The advertising sector is currently facing
several challenges, including rising prices for
cost-per-click (CPC) due to increased
competition in full bidding markets. In the last
two years, prices for these metrics have
increased by 40%.

In addition, the advertising industry is preparing for the cookieless era, which has led to increased
spending on ads from tech giants like Facebook, Amazon, Netflix, and Google (FANG). This trend
has also contributed to the maturity and increased cost of the retail media market.

In this turbulent environment, it is a good time for businesses to review their investment mix
between paid advertising and search engine optimization (SEO). SEO is no longer just about
improving the ranking of a website in search results; it also involves optimizing content for
multiple platforms, including social media and marketplaces, to increase visibility and reach a
wider audience.

As we head towards a recession phase, it is likely that large brands will shift towards a healthier
balance between paid advertising and SEO in order to maximize their return on investment. 

By staying up-to-date on industry trends and adapting their marketing strategies accordingly,
businesses can navigate these challenges and continue to reach their target audience effectively.

The advertising industry is facing challenges including rising costs and the shift towards a
cookieless era. Businesses need to review their investment mix between paid advertising and
the organic channel in order to maximize their return on investment in this volatile environment. 

SHIFT TOWARDS A BALANCED 
PAID AND ORGANIC STRATEGY

+40%
Rising costs 
per click
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HOW CAN YOU BE 
VISIBLE IN 2023 AND 
DRIVE LONG-TERM 
ORGANIC REVENUE?

Let's explore further
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GOOGLES PUSH TO WIN BACK 
FROM MARKETPLACES
Ecommerce brands see stable rankings and
organic Growth

Many ecommerce brands are seeing stable
rankings but lower organic traffic year over
year, but are experiencing significant organic
growth from their Google Products shopping
feeds. This is due to Google's aggressive
approach to win back online product searchers
and lure them away from using marketplaces
like Amazon, Walmart, and eBay. 

According to a consumer trends report, 61% of
online shoppers in the United States start their
product search on Amazon. 

Google is dedicating significant space on its
search engine results pages (SERPs) to its
product search features in an effort to compete
with marketplaces. This is expected to increase
in 2023.

Win the ecommerce search demand battle

Google is using various strategies to win the
ecommerce search demand battle and is
dedicating significant space on its search
engine results pages (SERPs) to visual
elements such as product ads, images, and
product thumbnails in web listings. 

The occurrence of the "Image Pack" in search
results is increasing, and when it is triggered, it
ranks in the first position over 40% of the time
for ecommerce searches analyzed. 

And if you take into account that more and
more users will use Google Lens it's obvious
that the Google landscape will be a more visual
experience in 2023.

These strategies are also aimed at competing
with other marketplaces and attracting
consumers to the Google search engine.

61% of online shoppers in the United States start
their product search on Amazon. 

61%

40%
Image Pack ranks in the first position over 40% of
the time for ecommerce searches

Trend for interest in Google Lens
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56% 88%

75%

LEVERAGE THE POWER OF 
VIDEO TO BOOST VISIBILITY 
Videos are becoming increasingly popular and are expected to continue to be so in the coming
years. In 2022 videos were 53 times more likely to appear on the first page of Google than other
tactics and 75% of all YouTube users watch Youtube Shorts every month, highlighting the
importance of including video content in your marketing strategy.

Videos in Google
56% more video’s are
shown in Google.

Buying behavior
88% of users have bought
something from a brand because
they saw it on YouTube.

Youtube Shorts
75% of all YouTube users
watch shorts every
month.

Trend for interest in Youtube Shorts

The popularity of videos is expected to continue to grow in the coming years, and they can be an
effective tool for improving visibility and driving sales. By including videos in your marketing
strategy, you can reach a wider audience and make a greater impact on potential customers.

9

53x Video's are 53x more likely to
appear on the first page of Google
than other SEO tactics. 
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One of the main reasons Gen Z prefers TikTok for
searching is the frustration they experience with
Google's search results. Advertisements often comprise
the first several results in common searches, leading
Gen Z members to feel like they have to sift through
irrelevant information to find what they're looking for. In
contrast, TikTok provides several avenues for quickly
discovering content, such as the "For You" page, a
scrolling feed of recommended videos based on the
user's behavior and preferences. This algorithm leads to
relevant and efficient search results for Gen Z users.

GEN Z SHIFTS SEARCH 
HABITS TOWARDS TIKTOK
If search habits shifts towards TikTok: What does this mean for the future of online searches?
Gen Z, the generation born between 1997 and 2012, is changing the way we think about online
searches. According to internal data from Google, nearly 40% of Gen Z members prefer to use
TikTok for their online search needs. This preference can be attributed to several factors.

In addition to the efficiency of searching on TikTok, Gen Z users also find video content to be
more comprehensive and useful for their searches. 

As a social media consultant noted, "You're seeing a three-sixty view into a destination, or
experience, or product." This is particularly appealing for searches related to lighter topics, such
as recipes, fashion tips, and bar recommendations. 

Gen Z tends to reserve Google for more serious topics, such as information related to COVID-19
or elections. Even so, Gen Z users still verify information they find on TikTok by using other
sources, such as Google or news outlets. 

As the trend of using images and video in online searches continues to grow in popularity, it will
be interesting to see how search habits evolve in the coming years.

More than 1 billion users
In Q3 of 2022, TikTok surpassed 1 billion
monthly active users

67 Million Videos
167 Million TikTok Videos
Watched in an Internet
Minute
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HEY GOOGLE, WHAT'S 
YOUR RESPONSE?

From Google updates to the big shift
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The search engine results page (SERP) will be more visual than ever
The SERP features a variety of media, including videos, reviews, rich snippets, and image
extensions which cause zero- click searches that quickly resolve consumer queries. To own as
much real estate on the SERP as possible, marketers must synergize search engine marketing
(SEM) and search engine optimization (SEO). 

HOW TO MAXIMIZE YOUR 
ONLINE PRESENCE IN 2023
We observed that Google search engine spending increased, while consumers turned to new
channels like marketplaces and social media, including TikTok, which has become a popular
competitor for Google among Gen Z. Additionally, we saw a trend towards the increasing
popularity of images and video in search results. How will Google respond?

Shop feature allows users to access a visual
feed of related products and research tools
Shop the look feature allows users to
assemble an outfit by showing images of
complementary pieces and options for
where to buy them
Trending products feature shows popular
products within a category
3D visuals of shoes, starting with sneakers,
more products will follow, like furniture.
Buying guide provides helpful insights about
a product category from trusted sources
Page insights brings together context about
a product or webpage from around the web,
including ratings and reviews from other
shoppers

Google Transforms Shopping Experience 
Google is introducing a number of new features
and tools to transform the shopping experience
on its platform. Here’s a summary:

Local product availability helps users find products in
nearby stores
Google Shopping Actions allows users to purchase
directly from Google

360 automated spins
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HOW TO TAKE ADVANTAGE

Optimize their products for visual search by including high-quality images and videos in their
product listings. 
You can also make sure that your products are listed on Google Shopping and ensure that
their product descriptions are accurate and informative. 
Additionally, you can take advantage of the "trending products" feature by keeping your
products up-to-date and in line with current trends. 
To make the most of the "buying guide" and "page insights" features, you can provide detailed
and helpful information about their products and make sure that they have a strong online
reputation, with positive ratings and reviews from customers. 
Finally, you can use the "local product availability" and "Google Shopping Actions" features to
make it easy for customers to find and purchase their products directly through Google.

To take advantage of the new features that Google is introducing for online shopping, businesses
can:

Need help?
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PR: Extracting information and connections from data
Content creation: Generating titles, suggesting topics, outlines, and copy ideas for articles
Identifying target audiences
Writing/checking HTML
Writing ads
Structuring landing pages
Writing product description pages (PDPs)

ChatGPT has many purposes
ChatGPT is a chatbot that is based on the GPT-3 language model, which has been around for
several years. However, its user-friendly interface has made it more accessible and useful for a
variety of purposes.

At OAK we used ChatGPT for multiple purposes, like:

2023 IS THE YEAR OF AI
ADOPTION
AI is becoming an increasingly important trend in the digital landscape and is being used for
tasks such as content creation, statistical analysis, and data compilation. One tool that gained
significant attention in the industry in late 2022 was ChatGPT, which allows users to generate
for example text and code by chatting with an AI chatbot

"Tools like ChatGPT 
have made AI 
publicly accessible 
like never before."

The Verge

The prompt you give ChatGPT is important because it
determines the output.
It is important to have knowledge in a specific area to
properly evaluate ChatGPT's output, as the tool itself
is not intelligent and will not bring new information.
Chatbots like ChatGPT cannot currently be used as
an internet browser.
ChatGPT can be used to save time and increase
productivity in various contexts.

From our experience, here are some key points to
consider when using ChatGPT:

At the same time, the age-old debate is also ongoing, in which the predictable question "will robots
take over our work?" is predictably answered with "no, but they will make it easier." Optimists and
opportunists get to work and try things out, while others protect us from utopian thoughts and
provide the necessary counterbalance. As far as we're concerned, this is a constructive field of
tension. And it's certain; 2023 will contain a some awakenings.
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WHAT ARE THE 
POTENTIAL 
CONSEQUENCES AND 
BENEFITS FOR YOUR 
BUSINESS?
Discover the key take aways
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OPTIMIZE FOR MULTIPLE 
PLATFORMS
Optimizing content for multiple platforms is important in today's digital age and especially in
2023, as consumers often use a variety of platforms to search for products and services. 

By optimizing your content for multiple platforms, you can improve
your visibility, reach a wider audience, and ultimately drive more traffic
and sales to your business. 

You risk falling behind competitors and losing market share
Result in higher costs and a decline in efficiency
You may miss out on sustainable revenue streams that could have helped your business
thrive
Staying up to date and adapting to changes is crucial for remaining competitive in your
industry

What if you don't adapt?
If you don't adapt to the changing landscape of your industry:

Overall, optimizing content for multiple platforms is a key factor in the success of any online
marketing strategy.

Increasing visual search 
With the increasing search for images and videos it is crucial to
ensure that your content is optimized for all relevant platforms,
including search engines, marketplaces, and social media.
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"Those who master the art of being visible 
on multiple platforms hold gold in their hands"
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HOW TO RESPOND NOW?

Links, content, technical SEO, and UX will
continue to be vital for organic success
Understanding organic competition and
keyword intent is essential for optimizing
your SEO strategy and understandig your
buyers behavior.
The importance of content and UX,
including images and videos, has increased
and will become more important than ever.
To maximize reach and conversions, it is
important for your business to be present
on all customer journey touchpoints across
multiple platforms
Businesses need to adapt their SEO
strategies in response to changing trends
in order to stay ahead of the competition
Artificial intelligence can help businesses
quickly adapt to changes in the digital
landscape

Key take aways
Perform a thorough keyword analysis that
shows your total addressable market and
that covers the complete information
needs for all intents of your target
audience.
Technical SEO should focus on Web vitals,
site speed, and structured data
Release content in multiple formats to
reach a wider audience and improve
engagement
Embrace artificial intelligence to save time
on writing content, analysing data et cetera,
but keep in mind that humans are still
needed to provide a positive and unique
reader experience
Organic teams should collaborate with
paid teams to optimize your overall
marketing strategy
Work closely with UX teams to ensure a
seamless and positive user experience on
your website

Key activities
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ARE YOU INTERESTED 
IN ORGANIC SEARCH 
AS A LONG-TERM 
REVENUE DRIVER FOR 
YOU BUSINESS?
Let's go!
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Let's get in touch
If you're looking to gain a competitive edge and
achieve long-term revenue with a return on
investment of more than 3, let's talk.

contact@oakisnow.com
www.oakisnow.com

OAK helps companies achieve
sustainable growth and long-term
return on investment via organic
search. Our team of experts in organic
marketing use multiplatform SEO and
content marketing as the foundation for
driving organic growth and seamlessly
integrating it into the daily operations
of the organization. 

We strive to achieve long-term ROI of
more than 3.

THRIVE WITH ORGANIC 
MARKETING IN 2023
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